
To get to know the story behind the 4sisters brand, we 

have to take it all back to a grain of rice picked from 

their father, Elton Kennedy. He started a rice company 

selling B2B, to companies like Kellogg and soon found 

that grain traveling to shops across the nation in some 

of the world's biggest retail stores like Walmart.

4Sisters 
Case Story

A Homegrown Story

Elton Kennedy



Elton made the best 

rice, but even better 

than rice, he brought 

four young girls to this 

world. Patchez, Meryl, 

Felicity, and Chantel. 

These four sisters 

looked to their dads' 

company with nothing 

but respect and a 

shared sense of great 

responsibility for what 

he created.

Our story with the sisters starts a 
little while later. When Meryl and 
the sisters began running the 
family business, they wanted to 
create their own brand of rice, but 
before they did that, Meryl made 
smart moves, she went to Harvard 
and she became part of YPO, where 
she met many talented leaders 
from around the world. One of 
them was Ricardo De La Blanca, 
our CEO. Meryl contacted Ricardo 
as she was looking to begin 
promoting and marketing to the 
consumer. However, as soon as 
Ricardo viewed the brand and the 
company's possibilities, he 
suggested something better for the 
sisters.

We did a deep evaluation of their 
actual brand in which they came to 
the conclusion that before any 
promotion was done, the Kennedys 
needed to rethink the brand. The 
rice that 4sisters used to make was 
packaged and labeled as 
KenChaux, a combination of the    
                     two original partners' 
last              names, but this name 
                     didn't reflect their story 
                     or who they were. Their 
                     brand, packaging, and   
                     marketing didn't reflect 
their proud American heritage, the 
quality, the benefits of their 
homegrown rice, or the sisters. 
It was time for a rebrand.



We went through a brand 
workshop where it was all 
about getting to know who they 
really were, what they believed 
in, and where their competitive 
edge lies. We also analyzed 
and evaluated the industry as a 
whole and their competitors. 
That's when we knew that there 
was a need for rebranding and 
marketing themselves to 
display their American roots, to 
change the name from 
Kenchaux to 4sisters so that 
the name can reflect the real 
identity of their company. 
When 4 sisters presented their 
rebrand to Walmart 
representatives as a market 
test, the response proved 
phenomenal.

From then on, we became more 
than just their Agency of 
Record, but their 
communication partner.    

Creating packaging, website 
design, social media 
campaigns, a cooking show 
hosted by Patchez, and videos 
showing the men and women 
that work at 4sisters rice and 
much much more. The primary 
mission of this rebrand was to 
give back to their consumers 

  

and show them the story 
behind the grain. 
     Through this process, we've 
         been able to see just how 
           much a rebrand can 
            impact a company's 
             identity. 

     



Now when 
people are going
through their 
grocery isles or 
looking to buy rice 
online, they know
the history behind every grain. 
They show to the world and 
their customers their fathers' 
lifelong mission and their 
promise when he retired.

"To take a little 
grain and every day 
make a difference 
in the world." 

     

The high protein & whole grain
make-ahead-lunch-box-recipe.

4Sisters’
broccoli, 

cheese & rice 

 

 

 

Makes about 12 mu�ns.

Visit our web site for 
more great recipes.
Give your kids the energy 
they need... just pop 
into the lunchbox and go.

A Naturally Fat Free Food.

SCAN 
HERE FOR 
RECIPES & 

As stewards of the land, 4Sisters focus on 
preservation, moderation, and conservation of 
natural resources.  We intend to continue our 
rice farming traditions by maintaining the 
quality of the land for future generations.

4isters Farm,
 Mer Rouge, Louisiana Your tabe at home

4SistersRice.com

COME AND
 VISIT US 

AT OUR 
WEBSITE

Learn more 
about our 

brand and 
our products.

ALWAYS PREFER FARM TO TABLE RICE.

Distribution expands: Northeast Louisiana rice producer 
4Sisters Rice today announced it has obtained in-store 
retail distribution at over 4,000 grocery stores across the 

ago, is now available at Walmart, Whole Foods, Kroger, 
Hy-Vee, H-E-B, Rouses Markets, Brookshire’s, Fresh 
Thyme, Harris Teeter,  , Hannaford, and Woodman’s. Read 
the announcement. 

We are proud to announce our retail distribution 
with over 4,000 gracery stores nationwide

A Naturally Fat Free Food.

The
Strategic 
Creative  
Agency

If you have a company that’s looking to 
go to the next level, contact us, and 
write the new chapter of your story.

+1  (305) 979 2345
r@rdlb.nyc


